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ABSTRACT 

The purpose of this research was to gain an insight into students’ perception about the 

quality of management education especially the Masters of Business Administration (MBA) 

program; as structured and taught in India and USA. Specific objectives were comparing 

students’ perception regarding the quality parameters input, process and output of the two 

MBA programs. The study covered students who had successfully completed MBA in India 

and those Indians who had pursued an MBA in USA. The hypothetical associations of 

students’ perception of high quality education with input, process and output of management 

schools were tested. Findings indicated that students perceived high quality of education if 

processes and outputs were satisfactory. Indians completing MBA from USA, perceived good 

quality of all parameters, with the only problem of finding a good job in America after 

completion of an MBA. 
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CALL FOR PAPERS 

Authors are invited to submit articles, research papers, abstract of doctoral dissertations, book 

reviews, case studies, short communications & bibliographies for MERC Global's International 

Journal of Management, which is an international peer-reviewed, open access quarterly journal of 

management science, being brought out with a view to facilitating effective dissemination of the 

latest thinking and research with regard to various management issues and problem solving 

methodology relevant for practicing executives as well as for academicians & researchers working 

in the field of management around the globe.  

 

The author(s) can submit the soft copy of manuscript anytime in MS Word format after preparing 

the same as per our submission guidelines at: editorijm@rediffmail.com 

 

SUBMISSION GUIDELINES 

1. MERC Global welcomes original manuscripts of researchers from diverse countries, provided 

they fall within the aims and scope of MERC Global’s IJM. The paper should be as concise as 
the subject matter and research method permits. 
 

2. The articles, research papers, abstracts of doctoral dissertations, book reviews, case studies, 

short communications and bibliography should focus on management principles and practices. 
 

3. Soft copies of the paper should be in MS Word 2003 or 2007 format and articles shall be 

accepted from any country submitted in English language only. 
 

4. The length of the article should be between 2000 and 8000 words, inclusive of tables and 

figures. Material should be formatted in Times New Roman, font size 12 and single-spaced. 
 

5. Tables and charts should appear at the end of the text indicating the likely place in the text 

where it is to appear. All tables and charts should be numbered serially. 
 

6. Manuscripts should be submitted as per order: front page, abstract along with key words, 

introduction, relevant literature review, methodology, results & discussion, conclusion and 

references. 
 

7. The front page should include the following:  

(a) The title of the article  

(b) Name of authors and complete address for communication  

(c) Name of the corresponding author  

(d) E-mail address of all authors with contact numbers  

(e) Acknowledgements 

(f) Brief biographical sketch of the authors  
 

8. Following the front page, from the second page, start with an abstract of about 200 words 

exactly conveying the content of the article (i.e. purpose, methodology, major findings, and 

implications of the research) and key words up to 10. 
 

9. There will be no footnotes and citations may be made within the text. However, a set of 

references will have to be given at the end alphabetically and so numbered. References to 

publications must be in Harvard style and carefully checked for completeness, accuracy and 

consistency. 
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10. References should be cross- referenced in the text by using the author's last name and 

publication date in the style of (Kay, 2010 for single author; Kay and Jay, 2010 for two authors, 

and Kay et al., 2010 for multiple authors). 
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d) Published Conference Proceedings 
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Analysis”, Recent Trends in Business, Management and IT proceedings of the international 

conference in Pune, India, 2011, pp. 240-246.  
 

e) Working Papers 

Jack, P. (2011), "Reward System: Does it really works", working paper, University 

Business School, University of Pune, Pune, 28 June. 
 

f) Web Sites 

Kamdar, Sangita (2013), "Socioeconomic Impact of Employment Generation Program on 

Poor Urban Women", MERC Global's International Journal of Management, Vol. 01, 

Issue: 01, pp. 15-35, available at: http://www.mercglobal.org/ijm-vol1-issue1-july2013.html 

(accessed 1 August, 2013). 
 

g) Newspaper Articles (Authored) 

Chawala, P. (2009), "Economic Development", Indian Express, 21 June, pp. 5-9.  
 

h) Newspaper Articles (Non-Authored) 
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