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Abstract:

This smallnote on defining entre prene urship is produced due to the apparent
pursue of stereotyped knowledge among students in general The author
postulates to be an accountant or a fnance manager should not be the
prime concems of students. There are other emerging areas as well for an
mnstant, Busine ss Te c hno lo gy, Entre pre ne urship, Value Based Marke ting, Green
Accounting, Personal Management etc. Given the unimportance of
stereotyped knowledge, the author intends to define Entrepreneurship
concisely to convince the studentsaboutthe value of such a field. With some
scholady definitions on entrepreneurship, the author wrtes what
entre prene urship isand who isan entre preneur. Most notably, in the de finition
of entrepreneur, the author adds the notion of Intrapreneurship allowing
students to think out of the box.

Ke ywonrds: Entre pre ne urship, Intra pre ne urship, Stereotyped Knowledge

1. Introduction Accounting and Finance are not

the sole study areasthata student

In the contemporary field of can pursue in future. Moreover, the

Commere and Management, authorsignifies that, areaslike,

stereotyped knowledge isno Busine ss T ¢ hnology,

longera valid one. In general, the Entre pre ne urship, Value Based

present scenario ofthe Commerce Ma rke ting, Gre e n Ac ¢ o unting,

and Management field is Personal Management, etc are the

dominated by few pop.ularjstudy apparent and domimant future
areasamong studentsin Srlanka.
In general, the majornty of the
students populate in Srilanka holds

anidea ofbeing anaccountantor

study areasin the field of
Commerce and Management.
Providing the existing state of the

_ perception of studentsin Srilanka,
a fnance manageristhe sole and

the ultimate goalthat they would
achieve m theirlife. Given that, the
authorstrivesto postulate that

the authorintendsto write
pertaining to the field of
Entre pre ne urship due to the sole
motive and enthusiasm ofthe study
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area that he have on himse If. The
authorbelievesthat,in orderto
excavate the fascimating field of
entre pre ne urship, the readerand
the students should know what
entre pre ne urship is? The author
mntendsto talkabout to this
phenomenon due to the lackof
common understanding
(Davidsson, 2004) of what precisely
Entre pre ne urship is? And who isan
Entre p re ne ur?

This paperstruc tured as follows:
Section two; what e ntre pre ne urship
is? definessome generalaswellas
e mpiric al justific ations pertaining to
the concept. The authoroffersa
blend approachofgeneraland
empirical groundsto e mphasize
factsmore concisely and precisely.
The section three; who isan

entre prene ur? followsthe same
approach asabove. Finally, the
concluding section details authors
justific ations on the
entre pre ne urship and the
entre pre ne ursatisfying the prime
objective ofthe article.

2. What Entre pre ne urship is?

At the outset, the writer strive s to
emphasize that, student populate
m Srilanka holdsanidea, that
studying entre prene urship isforall
time forthe sake ofstarting a
busine ss ve nture. The authorsview
on thisregamnd is, though de finitio ns
of entre pre ne urship sig nifie s the
busne ss inttia tion, thisismere a
misc onc e ption. This is fa iy

apparentdue to the lackof
understanding of what

Intraprene urship is. Smply stated,
the notion of Intraprene urship is
about practicing entre preneunal
activities in established companies.
An intrapreneurcould be a
companyora single personora
group constituting entre prene unal
activities. Thus, thisnotion offersan
mnsig ht to stude nts that, studying
entre prene urship givesa vast
knowledge about re vitalizing
creativity and innovative practices
even in established companies.

Moving from generalfactsto

prac tic al illustra tio ns, the author
ntends to picture about the
fascnation of true
entre pre ne urship. A small busine ss
venture started way backin 1958
Dan and FFanckCamey in their
hometown of Wic hita, Kansas. The
busine ss initiation was funded from
a bomowed $800 from theirmother.
They were to put up a small Pizza
padour. Eve ntually, the small Pizza
pardourprliferated to a destnation
like a worldd renowned brand. That
is, Pizza Hut. Besides, starting a small
computermanufacturng
company in theirown home
garage would probably a
confusing idea to others. But Ste ve
Jobs, Steve Wozniak and Ronald
Wayne, started the rmanufac turing
plantattherrhome garage and
ultimately became a
benchmarking company in the
computerindustry, which iswe all



know, the Apple Inc. Not only that,
aswe Srilankanswe are proud to
say that, Snlankan blood also
enric hed with entre pre ne unal spirit.
Great entre pre ne urs like, Meril J.
Femando (the founderof the
Dimah tea), Otara Gunewardene
(the founderofthe ODED), po ssess
the entre preneunal spirit and they
became successin the busine ss

would.

2.1. Definitions of
Entre pre ne urship

Besides, with reference to the
promine nt figuresin the field of
Entre pre ne urship, following concise
definitionscan be elaborated.

Davidsson, (2004) sug g e sts the
phenomenon ofentre pme urship
really c onsists of new entry,

The creation of new entre prise,
(Immpkin & De ss, 1996)

The creation ofnew organizations,
(Iow & Mac Milan, 1988)

A purposeful activity to initiate,
maintain and aggrandize a profit
oriented busmness, (Gartner, 1988)

The processofcreating some thing
diffe re nt with the value by
devoting the necessary time and

e ffort; assuming the
accompanying financial,
psychological, and socialrsks, and
receiving the resulting rewardsof
monetary and personal

sa tisfa ¢ tio n, (Hisrisc h & Pe te rs, 1989)

Moreover,the conceptwasonce
more confimed by, Hisric h, Pe te s,
& Shepherd, (2007), write

“Entre pre ne urship is cre ating
some thing new with value by
devoting the necessary time and
e ffort, assuming the
accompanying financial psyc hic,
and socialnsks, and recewing the
re sulting rewardsofmonetary and
personalsatisfaction and
independence”. (p.8)

Adding to that, a significant
definition wasgiven by Shane &
Venkataraman, (2000), write ,

“Entre pre ne urship as the sc holanly
examination of how, by whom,
and with what e ffe ctsopportunitie s
to create future goodsand
servicesare discovered,
evaluated, and explited”. (p.218)

Cole, cited in Mo hanty, (2005), has
defned entre prene urship asthe
purposefulactivity of an individual
ora group ofassociated mdividuals
undertake to nitiate, mamntamn, or
eam profit by production and
distrbution ofeconomic goods
and services. Whereas, Heggins
cited in Mo hanty, (2005),

e ntre pre ne urship is me ant the
function of seeking inve stment and
production opportunity, o1ganizing
an enterprise to undertake a new
production process, raising capital,
hirng labor, amanging the supply of
raw materalsand selecting top
managersofday-to-day
operations. SShempetercited in



Mo hanty, (2005), giving an
mportant definition on

entre pre ne urship. He suggests that,
entre pre ne urship is e sse ntially a
creative activity. It consistsof doing
such thingsasare generally not
done in ordinary course of busine ss.
An entrepreneuris one who
mnovates,ie.camesout new
combination orente rprise . Further,
McCellend cited in Mo hanty,
(2005) write s ac hie vement
motivation asthe mostcntical
factorforthe growth of

entre pre ne urship. Beside s, Drucker
cited imn Mo hanty, (2005) affims
entre pre ne urship isneithera
science noran art. Kisa practice. It
hasa knowledge base. Knowledge
n entre pre ne urship isa means to
anend. Indeed, what c onstitute s
knowledge isa practice islargely
defined by the end thatisby the
practice. Entre pre ne urship isnot
justabout making money. It is
about imagination, fle xib ility,
creativity, willingne ss to think
conceptually, readine ss to take
risks, ability to mobilize agentsof
production and the capacity to
see change asanopportunity. It is
also about manying passion and
processwith a good dose of
perseverance.

3. Who is an Entre pre neur?

Simply stated, entrepreneuris a
person who undertakes all the risks
associated in a new enterprise.
English Oxford Dictionary defined
entrepreneurasone who

undertake s an enterprise.
Especially,a contractoractng as
an intermediary between labor
and capitalforproductionisan
entre pre ne ur.

Generally, an entrepreneuris a
person who starts an ente rprise . He
searchesforchange and responds
to it. A numberofdefinitions have
been given of an entre pre ne ur- The
economists view him asa fourth
factorof production along with
land labourand capital

The sociologistsfeelthatcertain
communitie sand cultures promo te
entre pre ne urship like forexample in
India we say that Gujaratisand
Sind his are very e nte rprising . Still
othersfeelthatentrepreneursare
mnovators who come up with new
ideasforproducts, marketsor

te c hniques.

T putitvery simply an
entrepreneuris someone who
perceive s opportunity, organize s
resourcesneeded forexploiting
that opportunity and exploits it.
Computers, mobile phones,
washing machines, ATMs, Cred it
Cards, CourierService, and Ready
to eat Foodsare allexamplesof
entrepreneuralideasthatgot
converted into productsor
services.

1725: Richard Cantillon: An
entrepreneurisa person who pays
acertain price fora product to
resellitatan uncertain price,
thereby making decisionsabout



obtaining and using the resources
while conse quently admitting the
risk of enterprise. 1803: J.B. Say: An
entrepreneurisan economic agent
who unitesallmeansof
production-land ofone, the labor
of anotherand the capitalofyet
anotherand thusproducesa
product. By selling the productin
the market he paysrentofland,
wagesto labor,and intereston
capitaland what remains is his
profit. He shiftseconomic resources
outofanarea oflowerand into an
area ofhigherproductivity and
greateryield. 1934: Schumpeter:
According to him entre pre ne urs
are mnovators who use a process
of shattering the status quo of the
existing productsand services, to
set up new products, new services.
1961: David McClleland: An
entrepreneurisa person with a
high need forachievement. He is
energetic and a moderate risk
taker. 1964: Peter Druc ker: An
entrepreneursearchesforchange,
respondsto it and exploits
opportunitie s. hnovation is a
specific toolofan entrepreneur
hence an effective entre preneur
convertsa source into a resource.
1971: Kiby: Emphasize s the role of
an imitatorentre preneurwho does
notnnovate but imitates
technologiesinnovated by others.
1975: Albert Shapero: Entre pre ne urs
take inttiative, acceptrsk of failure
and have an ntemallocusof
control 1983: G. Pinchot:
Intrapreneuris an entre prene ur

within an already established
o1ganization.

4. Discussion

Aftercompleting yourA/Is orthe
graduation you wilbe standing at
the crossroadsoflife. Smply put,
you willface the dlemma of
choosing whatyou have to do in
life . The vast majorty of human
beingsdiecttheiractivities
towardseaming a living,
generating wealth and improving
theirstandard ofliving. You can
choose yourcareerfrom two
broad categoresofoptions—
Wage Employmentor

Entre pre ne urship. The author
signifie s here that stud e nts should
hold the perception thatthe prime
objective of studying

entre prene urship isnotended up
with creation of a busine ss venture.
Put it simply, we know forfactthat
allfamousbusnessexamples
available are foralltime defines
and createsa picture of starting a
busine ss ve nture .. But the author
claimsthat,being an ntrapreneur
wilalso add more value to your
dream ofbecoming an
entre pre ne ur.

Thus, to conclude the disc ussion
and satisfying the objective of this
paperand considering allempirical
nvestigationsdetaied above,
every authorofferand de fine
entre pre ne urship and the notion of
e ntre pre ne ur diffe re ntly. Thus the
authoroffersa synthesis where,



Entre pre ne urship is an ide ntific ation
ofan exploitable market
opponrunity! whic h eve ntually
leads to a creation of a lucrative
entermprise oran action le ads to
expand a c urme nt e nte rprise 2.
Besides, the authoroffersa

synthe sis whe re , The Entre pre ne uris
an individualora group? inte nds to
utilize the exploitable market
opporunity?.
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